
<Austria> Case Study:
Crowdfunding for PV
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• Aim of the project: to install photovoltaic 
systems on the rooftops of buildings owned by 
two neighboring communities with the 
financial contribution of local citizens

• Approach: crowdfunding based on a 
‘Sale and Lease Back Model’

• PV modules sold to local citizens, 
PV modules leased back by implementing project 
organization

• lease rate incl. interest rate paid to the investing 
citizen, feed-in tariff for electricity sold to the grid 
(via OeMAG, settlement agency for green 
electricity)

• no banking license, no prospectus requirement
• typically used for PV projects

2

Project overview & model
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• Target groups: people of legal age living 
in the two communities

• Benefits for the crowd investors:
• safe regional investment with fairly 

attractive interest rates supporting the 
development of one’s own community

• contribution to a sustainable energy 
supply even without using one’s own 
rooftop

• development of a sense of ownership for a 
community project

• capital and leaseback guarantee
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Potential contributors
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• Key data on the two photovoltaic systems:

• Local citizens to invest in approx. 950 so-called “solar bricks” with an 
interest rate of 1.39%

• solar brick = a PV module with a dimension of 1.6 m2 and approx. 280 Wp peak 
performance

• 10 solar bricks generate annual power of approx. 3,000 kWh, which corresponds to 
the electricity demand of an energy efficient household

• The project gathered 62 contributors from the region
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Basic project information
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Basic project information
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• Calculation for 2 to 10 PV modules for a project period of 13 years
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Basic project information
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Process & project timeline
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Cost calculation based on interest rate of 1.4905%
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• Project has been promoted with community support in public media, 
website, and social media

•  The “sale-and-lease-back” model was considered the best option for 
financing the project, with standard contracts being available for the 
community

•  However, heavy personal commitment from mayor and local council 
members was required to convince residents to invest in that model
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Risk mitigation
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• Main lessons learned for crowdfunding projects: personal 
identification and emotion from local investors is required

• The role of the community (mayor, council members) is crucial, 
demonstrating personal commitment and “safety” for investors

• Further campaigns can be promoted more easily in the future, also 
potentially for energy efficiency projects (community infrastructure 
investments)

Conclusions
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